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Engaging, enlightening, provocative, and sensational are the words people use to describe compelling
experiences and these words also describe this extraordinary book by Bernd Schmitt.
Moving beyond traditional "features-and-benefits" marketing, Schmitt presents a revolutionary approach to
marketing for the branding and information age. Schmitt shows how managers can create holistic
experiences for their customers through brands that provide sensory, affective, and creative associations as
well as lifestyle marketing and social identity campaigns.
In this masterful handbook of tools and techniques, Schmitt presents a battery of business cases to show how
cutting-edge companies use "experience providers" such as visual identity, communication, product
presence, Web sites, and service to create different types of customer experiences. To illustrate the essential
concepts and frameworks of experiential marketing, Schmitt provides:

SENSE cases on Nokia mobile phones, Hennessy cognac, and Procter & Gamble's Tide Mountain Fresh
detergent;
FEEL cases on Hallmark, Campbell's Soup, and Häagen Dazs Cafés in Asia, Europe, and the United States;
THINK cases on Apple Computer's revival, Genesis ElderCare, and Siemens;
ACT cases on Gillette's Mach3, the Milk Mustache campaign, and Martha Stewart Living;
RELATE cases on Harley-Davidson, Tommy Hilfiger, and Wonderbra.
Using the New Beetle and Sony as examples, Schmitt discusses the strategic and implementation intricacies
of creating holistic experiences for customers. In an intriguing final chapter, he presents turn-around
techniques such as "Objective: To Dream," "Send in the Iconoclasts," and "Quit the Bull," to show how
traditional marketing firms can transform themselves into experience-oriented organizations.
This book will forever change your perception of customers, marketing, and brands -- from Amtrak and
Singapore Airlines to Herbal Essences products and Gwyneth Paltrow.
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From reader reviews:

Christine Scott:

The book Experiential Marketing: How to Get Customers to Sense, Feel, Think, Act, R make one feel enjoy
for your spare time. You may use to make your capable more increase. Book can being your best friend
when you getting tension or having big problem along with your subject. If you can make looking at a book
Experiential Marketing: How to Get Customers to Sense, Feel, Think, Act, R to be your habit, you can get
much more advantages, like add your capable, increase your knowledge about many or all subjects. You
could know everything if you like open up and read a book Experiential Marketing: How to Get Customers
to Sense, Feel, Think, Act, R. Kinds of book are several. It means that, science guide or encyclopedia or
some others. So , how do you think about this book?

Fay Harris:

The book Experiential Marketing: How to Get Customers to Sense, Feel, Think, Act, R can give more
knowledge and also the precise product information about everything you want. Exactly why must we leave
the good thing like a book Experiential Marketing: How to Get Customers to Sense, Feel, Think, Act, R? A
number of you have a different opinion about publication. But one aim in which book can give many
information for us. It is absolutely right. Right now, try to closer with your book. Knowledge or information
that you take for that, it is possible to give for each other; it is possible to share all of these. Book
Experiential Marketing: How to Get Customers to Sense, Feel, Think, Act, R has simple shape however you
know: it has great and massive function for you. You can appear the enormous world by open and read a e-
book. So it is very wonderful.

Andrew McConnell:

Here thing why this specific Experiential Marketing: How to Get Customers to Sense, Feel, Think, Act, R
are different and reputable to be yours. First of all examining a book is good but it really depends in the
content from it which is the content is as delicious as food or not. Experiential Marketing: How to Get
Customers to Sense, Feel, Think, Act, R giving you information deeper and in different ways, you can find
any guide out there but there is no book that similar with Experiential Marketing: How to Get Customers to
Sense, Feel, Think, Act, R. It gives you thrill reading through journey, its open up your own eyes about the
thing in which happened in the world which is maybe can be happened around you. You can actually bring
everywhere like in park, café, or even in your technique home by train. If you are having difficulties in
bringing the printed book maybe the form of Experiential Marketing: How to Get Customers to Sense, Feel,
Think, Act, R in e-book can be your option.

Ronald Cleary:

Information is provisions for anyone to get better life, information nowadays can get by anyone from
everywhere. The information can be a understanding or any news even a concern. What people must be



consider any time those information which is from the former life are hard to be find than now could be
taking seriously which one is acceptable to believe or which one the resource are convinced. If you receive
the unstable resource then you buy it as your main information there will be huge disadvantage for you. All
of those possibilities will not happen inside you if you take Experiential Marketing: How to Get Customers
to Sense, Feel, Think, Act, R as your daily resource information.
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